Formative Research Question Worksheet
        (Adapted from the Obesity Prevention Coordinators’ Social Marketing Guidebook)
	
	Key Decisions
	What we know (existing data)
	What we don’t know (information gaps)
	Formative research questions

	PROBLEM
	What is the problem?

Anything else we need to know?
	
	
	

	AUDIENCE
	Whom do we want to reach?

(Potential ways to segment):

· Current behavior

· Future intentions

· Readiness to change

· Demographics

· Where to reach them

· Other variables
	
	
	

	BEHAVIOR
	What are we asking them to do?

(Behavior recommendation)
	
	
	

	STRATEIGES
	What factors must we address?

· Perceived benefits (product)

· Perceived costs (price)

· Perceived barriers

· Competition

· Access, locations (place)
	
	
	

	
	What are effective promotion strategies?

· Where can we reach them? (place)

· How can we reach them? (promotion)

· Spokespersons/ information resources

· Information channels

· Strategies/ activities
	
	
	


