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Web Sites and Search Engines are likely sources for
consumers to find medical and health information

0% 40% 80%
Physician | 61%
Medical Web sites | 44%
Search engines | 33%
Friends or family members | 31%

Hospital/university Web sites [ ]13%
TV programs [ 111%

Medical journals [ 17%

Articles in general news magazines | 17%
Insurance carriers |[__13%
Government [13%
Company or employer []3%

Foundations and charities []2%
Other [11%
None of the above [ 16%
Don'tknow [14%

M’ Source: llluminas for Cisco Systems, February 2007 {Sources that US Adult Consumers Would Most Likely Use to American Legacy
Find Medical Information or Health Management Advice, January-February 2007 (% of respondents)} Foundation'



Two-Thirds of Internet users are online for health
Information on a regular basis

Sometimes, 40%

Often, 26% Hardly Ever, 18%

Never, 16%
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ﬂ .& Source: Harris Interactive, "Harris Poll" as cited in press release, July 31, 2007 {Frequency with which US Adult American Legacy
Internet Users Search Online for Health Information, July 2007 (% of respondents) Ecundation



Consumers report that they are getting what they need
when they look online for information

0% 30% 60%
Very successful 37%
Somewhat successful _ 50%|
Neither _ 5%
Somewhat unsuccessful _ 3%
Very unsuccessful _ 3%
Not sure or no response _] 1%

I: I l: L Source: Harris Interactive, "Harris Poll" as cited in press release, July 31, 2007 {US Adult Internet Users Who American |-_99?CY
Have Searched Online for Health Information, by Level of Success, July 2007 (% of respondents)} Foundation



General health sites are the dominant destination for
users to find information online

0% 30% 60%
General health 54%
Specific ailment- 37%
focused

Pharmaceutical
company

4%

M’ Source: Prospectiv, "2007 Pharmaceutical Marketing CPI Poll" as cited in press release, July 24, 2007 Im

{Select Types of Web Sites Used by US Internet Users Who Search Online for Ailment and Drug Treatment American |-_99?CY
Information, June 2007 (% of respondents)} Foundation



WebMD is the leader in traffic although smaller sites
are gaining ground

Q1 2006 Q1 2007 % change

1. WebMD Health 13,700 17,114 25%
2. NIH.gov 9,061 9,816 8%
3. MSN Health 7,951 8,068 1%
4. Yahoo! Health 3,642 6,671 83%
5. Everyday Health 4,135 6,421 55%
6. About.com Health 5,177 5,827 13%
7. MayoClinic.com 4,032 4,072 1%
8. AOL Health 2,070 3,659 77%
9. Healthline.com 725 2,674 269%
10. QualityHealth.com 1,206 2,586 114%
Total online health 49,473 55,260 12%
Total Internet 169,728 176,195 4%

M Source: comScore Media Metrix as cited in press release, May 21, 2007 {Top 10 Online Health Portals among US Internet EgE I' :5

Users, Ranked by Average Monthly Unique Visitors, Q1 2006 & Q1 2007 (thousands and % increase vs. prior year)} AmFericadn i-_EQ?CY
oundation’



-
Self-assessment and obtaining information are top activities

Access to symptoms and diagnostic information 33%

Access to general wellness and fitness

) . 30%
information

Attempt to self-diagnose 23%

Health assessment to self-assess health issues 15%

Evaluate physicians 11%

Discover an iliness before it was diagnosed by a

9%
doctor °

Obtain access to support groups 8%

Confirm, refute or gather a second opinion

: ) : : 8%
regarding a medical diagnosis ’

Share personal health and medical experiences

7%
with others °

Challenge and correct a misdiagnosis 4%

Source: llluminas for Cisco Systems, February 2007 {Select Health Management Activites for which US Adult Consumers Have Used Online Tools, January-February 2007 (% of respondts)}



Pregnancy and Cancer drive the highest number of searches
Indicating top reasons for online health information usage
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Pregnancy
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Cancer
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Flu
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Fithess

115

Cold |

113.8

112.6

Rash

Nutrition

1 7.4

Weight loss

7.2

Diabetes

14.9

Depression

14.9

phd

Source: comScore Networks, Inc. as cited in press release, May 21, 2007 {Leading Online Health Keyword
or Phrase Searches on Major US Search Engines, Q1 2007 (millions)}
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-
Pharma advertisers have been taking advantage of this

online health seeking audience with
high and growing online advertising spends

0% 40% 80%

Increase

62%
Stay the same

1% 2008 health advertising spend online is estimated to
Decrease R ., reach $1.2BN, representing 30% growth from 2006

M Interactive (consumers) M Interactive (medical professionals)

M Source: Medical Broadcasting Company (MBC) and CBI Research, March 2007 {Change in Interactive

Marketing Spending according to US Pharmaceutical Marketers, by Channel, 2007 vs. 2006 (% of respondents)} AmFe"i':ad" tL_nglCY
oundation



Summary Points

 Consumers view the internet as a valuable source of health and
diagnosis information
* Breadth of internet allows for many choices for information

» Advertising is part of the mix and may slant what consumers learn
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