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Summary

Findings. This report identifies several vaccine confidence themes during this reporting period. First, despite positive vaccine
uptake trends, high-profile personalities continued to express negative vaccine sentiments which elevated these conversations.
Second, consumers continue to worry about side effects of available COVID-19 vaccines. Third, there is continued frustration
about CDC revising the definition of “vaccine” and “vaccination”. Fourth, consumers continue to show their support and
opposition to the Emergency Use Authorization (EUA) for the Pfizer-BioNTech COVID-19 vaccine for children ages 5 - 11 years
old. Fifth, states and localities continue to take legislative action against implementing vaccine requirements. Sixth, social
media users expressed their support for the suspension of the Occupational Safety and Health Administration (OSHA) COVID-19
vaccine requirement. Finally, consumers continue to debate the role of infection-acquired immunity in preventing the spread of
COVID-19.

Ways to take action. Federal, state, and local partners should continue to work together to explain the rationale for updated
guidance, respond to gaps in information, and confront misinformation with evidence-based messaging. The goals of these
efforts are to increase confidence in COVID-19 vaccines, generate demand, and expand vaccine uptake more broadly. Partner
with professional sporting associations and teams to generate vaccine demand and promote uptake by disseminating
messages from current and former players about why they got vaccinated, whether they had concerns about the vaccine, and
what helped them overcome their concerns. Work with trusted messengers to disseminate messages that educate people on
the importance of understanding scientific study limitations and how to interpret the results of peer-reviewed and preprint
studies especially when the results appear to run counter to well-established scientific evidence.
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Aims and Methods

By rapidly reviewing and analyzing numerous sources and inputs (see Appendix), the biweekly COVID-19 State of Vaccine
Confidence Insights Report emphasizes major themes influencing COVID-19 vaccine hesitancy and uptake. These are
characterized by the level and type of threat to vaccine confidence, degree of spread, and directionality. In addition, by
examining how consumers think and feel, social processes, and the practical issues around vaccination, the Insights Report
seeks to identify emerging issues of misinformation, disinformation, and places where intervention efforts can improve vaccine
confidence across the United States.

The information in this report is only a snapshot, and certain populations may be underrepresented. Images and quotes are
illustrative examples and are not meant to comprehensively cover all content related to the highlighted themes.

Theme Classification

High risk

|

= May lead to vaccine
refusals and decreased
uptake

= Wide reach, pervasive

How do you classify this theme/information?

Moderate risk

= Potential to trigger
hesitancy to vaccination

= Moderate reach, modest
dissemination

Low risk

= Concerning, but low risk
to vaccine confidence

= Limited reach, limited
dissemination

Positive sentiment

|

= Could increase vaccine
confidence, intent, or
motivation

= Variable reach and
dissemination

How has this theme/idea changed over time (since last report or over the course of multiple reports)?

hat

Decreasing
Information is not gaining further
traction and there has been no
indication of additional activity

ad

Increasing
Information spreading rapidly

—

Stable
Information remaining
constant at prior level
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Major Themes

Trusted messengers continue to drive online conversations that amplify vaccine
concerns and misinformation

Despite positive vaccine uptake trends and expanded eligibility of booster doses to all adults, high-profile personalities
continued to elevate negative vaccine sentiments.? According to the latest Rasmussen Reports national telephone and online
survey, 52% of participants support workers resisting vaccine requirements.! While some consumers may resist vaccine
requirements, data from individual companies indicates a majority (84% - 91%) of their employees are compliant.?

On November 3, 2021, Green Bay Packers
quarterback, Aaron Rodgers, tested positive ‘ _ _

. . . So glad you are brave enough to say and do what is best medically for you
for COVID-19 despite telling reporters in =

, . R , personally and not cave to political pressure!

August 2021 that he had ‘been immunized’? ) 0%
During an interview on November 5, a2t
2021, Aaron Rodgers claimed he had been
immunized against COVID-19 through a homeopathic protocol. He then promoted several pieces of misinformation including
unapproved treatments and preventatives as well as vaccine-related fertility concerns.* Many social media users discussed this
matter and circulated the issues he raised,>¢2821%and this issue was widely covered by national news outlets, which spread the
associated misinformation.121314

[v:]

0

Other news stories about celebrities refusing or getting the COVID-19 vaccine, along with Big Bird’s promotion of the COVID-19
vaccines, also led to additional social media conversations about COVID-19 vaccines,'>'61718192021.22.23 gccompanied by
consumers’increasing online searches about these stories.® President Biden'’s Twitter account also added to the conversation
when he expressed his support for Big Bird getting vaccinated.*

Ways to act:

= Partner with professional sporting associations and teams to generate vaccine demand and promote uptake by disseminating
messages from current and former players about why they got vaccinated, whether they had concerns about the vaccine, and
what helped them overcome their concerns.
 The NFL Vaccination Strategy is an example of this type of approach.

= Support and perform research that attempts to better understand vaccine confidence and perceptions of vaccine
effectiveness, including trusted messengers and sources of information, among groups with low vaccine confidence.

= Create and disseminate messages that promote vaccination and address common vaccine-related information voids when
high profile figures, for or against vaccination, cause an increase in new stories and social media conversations. Timing
message dissemination in this manner has the potential to also elevate messages that would build vaccine confidence.

2Google Trends
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https://www.rasmussenreports.com/public_content/politics/current_events/covid_19/majority_support_workers_resisting_vaccine_mandates
https://abcnews.go.com/Health/covid-19-vaccine-mandates-moving-needle-experts/story?id=80928249
https://www.nfl.com/news/packers-qb-aaron-rodgers-tests-positive-for-covid-19-will-not-play-in-week-9-ver
https://www.nbclosangeles.com/news/national-international/fact-check-aaron-rodgers-inaccurate-covid-19-claims/2754510/
https://www.facebook.com/tmj4/posts/10158878919828757?comment_id=10158878956503757
https://www.facebook.com/tmj4/posts/10158878919828757?comment_id=287673176558201
https://www.facebook.com/TheBlaze/posts/4827606633943305?comment_id=4827770763926892
https://twitter.com/JimmyTraina/status/1456676938559463428
https://twitter.com/greg_price11/status/1456681905504591878
https://www.facebook.com/NPR/posts/10161037614951756?comment_id=10161037636561756
https://www.dailywire.com/news/we-respect-his-right-to-have-his-own-personal-point-of-view-state-farm-sticks-with-aaron-rodgers
https://www.theblaze.com/news/aaron-rodgers-blasts-leftists-vaccines
https://www.usatoday.com/story/sports/nfl/2021/11/05/aaron-rodgers-packers-qb-covid-19-not-vaccinated-comments/6301054001/
https://www.nbclosangeles.com/news/national-international/fact-check-aaron-rodgers-inaccurate-covid-19-claims/2754510/
https://www.foxbusiness.com/entertainment/ice-cube-walks-away-9-million-movie-paycheck-after-refusing-coronavirus-vaccine-report
https://www.nbcnews.com/politics/white-house/white-house-press-secretary-jen-psaki-tests-positive-covid-n1282819
https://twitter.com/BigBird/status/1456971880666046465
https://twitter.com/AngelaBelcamino/status/1457118855738834948
https://twitter.com/r_neefe/status/1457850091545534470
https://twitter.com/YeetumsS/status/1457134330292150272
https://twitter.com/FiveTimesAugust/status/1457183215563726853
https://twitter.com/LPCO/status/1457110976461950987
https://twitter.com/joelcomm/status/1457131919410438146
https://twitter.com/POTUS/status/1457525774530097152
https://www.cdc.gov/vaccines/covid-19/health-departments/features/NFL.html
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Consumers continue to worry about side effects and adverse events of available
COVID-19 vaccines.

Since the EUA of the Pfizer-BioNTech COVID-19 vaccine in December 2020, .
previous COVID-19 State of Vaccine Confidence Insights Reports found

that individuals expressing hesitation towards the COVID-19 vaccine, or Damnnnnn

Want.m.g to ‘wait and see’ before gett.mg vaccinated, have often cited t_he “Vaccinated” Just as Likely to Spread Covid, Including
possibility of adverse events and serious long-term side effects as their the “Delta Variant,” as Unvaxxed, Bombshell Year-
motivation behind delaying vaccination.? Long Study Shows

In the period from November 6 to November 8, 2021,

searches including the terms “efficacy” and “safety”

increased rapidly.c Consumers continue to worry about cardiac-related side
effects.®2>2522 Many continue to turn to public health officials to clarify,
explain, and confirm the benefits of vaccination despite recorded

adverse events.©

Some social media users are concerned and convinced that COVID-19
vaccines do not prevent transmission between either unvaccinated or

vaccinated individuals.®**°Therefore, consumers are questioning the .
need for vaccination if it will not stop the spread of COVID-19 in the United =~ Yaceinaed Peopie Aiso Spread the Deita Variare, Yeariong Study Shows

. . e . .. People inoculated against Covid-19 are just as likely to spread the delta variant
States. Questions regarding the possibility and probability of transmission of the virus to contacts in their household as those who haven't had shots, ..

despite vaccination remain common. Public inquiries to CDC-INFO reflect
questions about whether vaccinated individuals have the potential to
spread fewer viral particles than unvaccinated individuals and if the
vaccines prevent infection or stop transmission.

9:39 PM . Oct 29, 2021 - Twitter Web App

Additionally, through CDC-INFO, some people were requesting sources, statistics, and studies from the CDC and other
government agencies that discuss transmission after receiving the vaccine.d In response to these content gaps, misinterpreted
or misrepresented journal manuscripts and circulating misinformation are guiding consumer opinion, potentially further sowing
doubt and confusion regarding COVID-19 transmission.3323 |t is important to address this gap in information and put forward
additional, trustworthy, and clear messaging about the risk of transmission after vaccination. You can find examples of resources
and graphics at this CDC website.

In response to a perceived rise in breakthrough infections, some social media users are using this to strengthen their opposition
to COVID-19 vaccines.2**>3¢ On social media, vocal vaccine deniers are stating that if vaccines decrease in effectiveness over
time, then vaccination is useless and unnecessary.2>3%32 Moreover, social media users are using breakthrough infections resulting
from the Delta variant to spread the broader claim that vaccines are ineffective.®442 Some are making this claim following a
widely circulating study that concludes people with breakthrough infections are just as likely as unvaccinated individuals to
spread COVID-19 to household contacts.**#*4>

Ways to act:

= Work with healthcare providers, community groups promoting vaccination, and pharmacists to clarify the number of
breakthrough infections, hospitalizations, and deaths among vaccinated and unvaccinated populations. Additionally, create
and publish easy-to-understand graphics and figures showing these numbers.

= Create and publish easy-to-understand content and graphics reflecting the risk of transmission after vaccination to counter
misinformation on this topic. You can find examples of resources and graphics at this CDC website.

= Enlist trusted messengers to communicate scientific findings of side effects and adverse events to vaccine hesitant individuals
with a focus on uncommon dissemination channels and innovative messaging.

= Work with trusted messengers to disseminate messages that educate people on the importance of understanding scientific
study limitations and how to interpret the results of peer-reviewed and preprint studies especially when the results appear to
run counter to well-established scientific evidence.

bCOVID-19 State of Vaccine Confidence Insights Reports
‘Google Trends
4CDC-INFO
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https://www.facebook.com/Globalfreedomfighters/posts/284322433700005?comment_id=285822210216694
https://twitter.com/Digitaltimmy1/status/1451642691897470981?s=20
https://twitter.com/delphielphie/status/1451654392009138192?s=20
https://twitter.com/Lukewearechange/status/1454261703328387073
https://www.facebook.com/bbcnews/posts/10159096251317217?comment_id=10159096262957217
https://www.facebook.com/bbcnews/posts/10159096251317217?comment_id=10159096275787217
https://twitter.com/RWMaloneMD/status/1455407199199531008
https://twitter.com/charliekirk11/status/1454138881066995715
https://twitter.com/Lukewearechange/status/1454261703328387073
https://www.cdc.gov/coronavirus/2019-ncov/communication/vaccination-toolkit.html
https://dashboard.projectvctr.com/?date=10-25-2021
https://dashboard.projectvctr.com/?date=10-18-2021
https://twitter.com/MerlinsHoof/status/1454194225495564289
https://twitter.com/RWMaloneMD/status/1456754540095680519
https://www.facebook.com/Globalfreedomfighters/posts/284322433700005?comment_id=284660113666237
https://www.facebook.com/Globalfreedomfighters/posts/284322433700005?comment_id=284617843670464
https://twitter.com/theonlybigrich/status/1454136978404937728
https://twitter.com/heyyitslaurennn/status/1454137011271569409
https://twitter.com/Silent_Paul13/status/1454304472528719877
https://twitter.com/charliekirk11/status/1454138881066995715
https://www.facebook.com/bbcnews/posts/10159096251317217?comment_id=10159096262957217
https://www.bloomberg.com/news/articles/2021-10-28/getting-vaccinated-doesn-t-stop-people-from-spreading-delta
https://www.cdc.gov/coronavirus/2019-ncov/communication/vaccination-toolkit.html
https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html
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Emerging Themes

Consumers express frustration about CDC revising the definition of vaccine

Some consumers have expressed concern following CDC’s updated definitions for “vaccine” and “vaccination”* Prior to
September 1, 2021, CDC definitions of “vaccine” and "vaccination” were as follows: “Vaccine: A product that stimulates a person’s
immune system to produce immunity to a specific disease, protecting the person from that disease. Vaccines are usually
administered through needle injections but can also be administered by mouth or sprayed into the nose. Vaccination: The act
of introducing a vaccine into the body to produce immunity to a specific disease.”* On September 1, 2021, CDC revised their
definitions: “Vaccine: A preparation that is used to stimulate the body’s immune response against diseases. Vaccines are usually
administered through needle injections, but some can be administered by mouth or sprayed into the nose. Vaccination: The act
of introducing a vaccine into the body to produce protection from a specific disease*

Although this change happened on September 1, 2021, an e-mail
correspondence obtained recently via a Freedom of Information Act .
(FOIA) request was shared widely online.*2 Some online consumers

suggested that the updating of the definition of “vaccines”was a

Hi why are you ©
changing the definition of

result of breakthrough infections, noting that “true” vaccines should supposed to STOP the disease so
prevent disease, and this new definition indicates that the COVID-19 why are so many vaccinated folks
vaccines are too ineffective to have qualified as vaccines under the still getting covid and very sick/
prior definition.®>*! Some instead believe that mRNA COVID-19 vaccines dying? Is the human experiment
do not qualify as vaccines, and changing the definition eliminates going wrong? Why are you having
this discrepancy.”2**** However, the aforementioned explanations for to change the definition???? @ @
updating the definitions are misleading and have since been debunked @ 3@ @

as continual revision of scientific content is normal, universal, and
acceptable.>

Ways to act:
= Create messages that explain CDC’s rationale behind the necessary and improved “vaccines” definition.
= Engage with scientific associations to disseminate messages about the accuracy of the updated definition of “vaccines”.
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https://technofog.substack.com/p/cdc-emails-our-definition-of-vaccine?justPublished=true
http://web.archive.org/web/20210826113846/https:/www.cdc.gov/vaccines/vac-gen/imz-basics.htm
https://www.cdc.gov/vaccines/vac-gen/imz-basics.htm
https://technofog.substack.com/p/cdc-emails-our-definition-of-vaccine?justPublished=true
https://www.instagram.com/p/CV8a4KdMh8y/c/18200028793143365/
https://twitter.com/BrandonSmillie/status/1455611182795034634
https://twitter.com/KarnHall/status/1455632075260776449
https://www.lifezette.com/2021/11/watch-vaccine-definition-quietly-changed-to-fit-the-narrative-mrna-jabs/?utm_source=home-top-stories
https://www.thegatewaypundit.com/2021/11/breaking-proof-cdc-changed-definition-vaccine-prior-definition-allowed-people-claim-covid-19-vaccine-not-vaccine/
https://www.politifact.com/factchecks/2021/nov/09/facebook-posts/merriam-webster-didnt-remove-immunity-portion-its-/
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Update: Consumers continue to show their support and opposition of the Emergency Use
Authorization for the Pfizer-BioNTech COVID-19 Vaccine in children ages 5 - 11 years old.

Following the EUA of COVID-19 vaccines for children ages 5 — 11 years, some consumers, especially parents, continue
to question the necessity and safety of COVID-19 vaccination in children.2%222¢ Many continue to cite low case
numbers and deaths, along with the possibility of harmful side effects and adverse events to negate the urgency

of pediatric vaccination 2260616283 Despite this, many parents are excited and relieved at the prospect of vaccinating
their children between the ages of 5 - 11 years.*%6”\/ocal vaccine opponents continue to claim that childhood
vaccine requirements limit personal liberty and limit parental choices.®

period. Searches for terms“5-11"and “vaccine mandate”

spiked around the date of the FDA EUA for pediatric vaccination ) ) )

and publication of CDC guidance.® In addition, Google trends tBhaSt?d on my 30+ medical experience, | inform parents
also showed consumers increasingly searched for vaccination s - " :

. . . 1. The vax is "probably" safe in the short-run but the
sites and clinics near them following the EUA and CDC adverse event rate is 100 X higher than it should be &
recommendation.® Following the EUA, some states, cities, and we know zero about long-term safety
school districts are experiencing alternating support as well as 2. Any benefit is short-lived
backlash from parents and politicians as they consider adding the 3. Your child's risk from Covid is near zero
COVID-19 vaccine to their immunization requirements.627071.72737475

Interest in pediatric vaccination increased during this reporting .

8:556 AM - Oct 29, 2021 - Twitter Web App
Despite growing interest in childhood COVID-19 vaccination, a recent
Kaiser Family Foundation (KFF) (n=219) poll found that parents are 1,693 Retweets 75 Quote Tweets 4,887 Likes
uneasy about childhood vaccination for a wide range of reasons:’
76% of parents are very or somewhat concerned about unknown long-term effects, while 71% are concerned their child might
experience serious side effects. The same poll showed parents are hesitant to vaccinate their children due to fear of potential
impacts on the child’s fertility, and concerns about access to vaccination sites and quality of the site. Additionally, parents are
concerned about needing to take time off should their child experience side effects following vaccination.”Z

Ways to act:
= Refer to previous Rapid Report — Announcement of Pediatric COVID-19 Vaccines for Children ages 5-11 years old
= Using plain language and trusted messengers, disseminate findings from these two recent MMWR reports
» COVID-19 Vaccine Safety in Adolescents Aged 12-17 Years — United States, December 14, 2020-July 16, 2021
- Trends in COVID-19 Cases, Emergency Department Visits, and Hospital Admissions Among Children and Adolescents Aged
0-17 Years — United States, August 2020-August 2021

eGoogle Trends
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https://twitter.com/EricDJuly/status/1453168307092217857
https://twitter.com/EricDJuly/status/1453168307092217857
https://twitter.com/kylenabecker/status/1453194246492758022
https://twitter.com/galexybrane/status/1453143987762524161
https://twitter.com/CommonSenseMD1/status/1454069427150917638
https://twitter.com/kylenabecker/status/1453192395248607235
https://twitter.com/CattHarmony/status/1455393091938963463
https://www.facebook.com/cdc/posts/249180630576716?comment_id=421648352832055&__cft__%5b0%5d=AZUDxxuun5x0J7d3uVMJCJCl4IEZ0rAFZDirzRmwyWuCLofrbciZQxUap1SIUs4I3nzzLmO7dEnH4aD5RZYmrHR94Dnh39H-m8h-A_ieLRyJMWeSHp3wmdjClj6Cix4uU7T5IgkcCqQ1oR6vN5ZmIIuzMTqRHCPgxWCryeRQ-aUsNA&__tn__=R%5d-R
https://twitter.com/AllergyKidsDoc/status/1453178053442539523
https://twitter.com/PoliticsReid/status/1454787794589659138
https://twitter.com/NatashaBhuyan/status/1454840139834822656
https://twitter.com/jaymcv/status/1454809067604647944
https://twitter.com/tedcruz/status/1457903771309297666
https://www.facebook.com/TheAtlantic/posts/10160226968288487?comment_id=10160227212513487
https://www.facebook.com/TheAtlantic/posts/10160226968288487?comment_id=10160227785368487
https://www.facebook.com/TheAtlantic/posts/10160226968288487?comment_id=10160228008458487
https://twitter.com/Rothbard1776/status/1456091573754769410
https://www.newsmax.com/us/children-covid-vaccinations-san-francisco/2021/11/04/id/1043356/
https://www.wsj.com/articles/covid-vaccine-mandate-kids-unlawful-eua-emergency-use-authorization-5-to-11-year-old-11636493796
https://www.foxnews.com/politics/cruz-introduces-bill-to-block-federal-government-public-schools-from-mandating-covid-19-vaccines-for-kids
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-october-2021/
https://www.kff.org/coronavirus-covid-19/poll-finding/kff-covid-19-vaccine-monitor-october-2021/
https://www.cdc.gov/vaccines/covid-19/downloads/2564_SoVC_PedsVaccine_11.15.21.pdf
https://www.cdc.gov/mmwr/volumes/70/wr/mm7031e1.htm?s_cid=mm7031e1_w
https://www.cdc.gov/mmwr/volumes/70/wr/mm7036e1.htm?s_cid=mm7036e1_w
https://www.cdc.gov/mmwr/volumes/70/wr/mm7036e1.htm?s_cid=mm7036e1_w
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Continuing and Evolving Themes

The themes below have been noted in previous reports and continue to undermine vaccine confidence. The information
highlighted below focuses on what is new or different from previous reports. For additional context and previous
recommendations on these themes, see previous Insights Reports.

States and localities continue to take legislative action against vaccine requirements. Some states have banned all vaccine
requirements, which prohibits a private business to compel or take an adverse action against a person in order to compel them
to provide proof of vaccination.”222 Additionally, other states are providing an option for exemptions or will permit employers to
allow workers to opt out of vaccine requirements.84!

New ways to act:

= Engage with local trusted messengers from the geographical regions where legislation was passed or proposed that would
ban vaccine requirements and emphasize the importance of vaccination

= Partner with state and local public health authorities to provide periodic, clear messaging to the public on the current status
of vaccine requirements

Consumers expressed their support for the suspension of the Occupational Safety and Health Administration (OSHA)
COVID-19 vaccine requirement. The Occupational Safety and Health Administration (OSHA) is suspending enforcement of
the Biden administration’s COVID-19 vaccine requirement for large private businesses after a federal appeals court upheld a
stay on it last week.822 Some social media users expressed their support for this ruling.8£48> However, the White House urged
businesses to continue implementing the guidance for COVID-19 vaccines and testing.2

Consumers continue to debate the role infection-acquired immunity has in preventing the spread of COVID-19. As
reported in previous COVID-19 State of Vaccine Confidence Insights Reports, social media users continue to discuss the
effectiveness of infection-acquired immunity compared to vaccine-acquired immunity."$2£882 News outlets and social media
users are sharing a recent study® that they claim to support this belief 21222

fCOVID-19 State of Vaccine Confidence Insights Reports
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https://www.cdc.gov/vaccines/covid-19/vaccinate-with-confidence.html#reports
https://twitter.com/tedcruz/status/1456259623107784704
https://www.ncsl.org/research/health/state-action-on-coronavirus-covid-19.aspx
https://twitter.com/LisaMarieBoothe/status/1455723633331085313
https://www.ncsl.org/research/health/state-action-on-coronavirus-covid-19.aspx
https://www.osha.gov/coronavirus/ets2
https://twitter.com/MichaelPSenger/status/1457415545314185220
https://twitter.com/Techno_Fog/status/1457785161878147089
https://www.facebook.com/APNews/posts/10158494985461623?comment_id=10158495911636623
https://www.littler.com/publication-press/publication/fifth-circuit-enjoins-osha-enforcing-mandatory-vaccination-or-test
https://twitter.com/TomiLahren/status/1456659797118443521
https://twitter.com/kylenabecker/status/1456253868665446400
https://twitter.com/PeterSchiff/status/1455159149168414721
https://www.thelancet.com/journals/lanmic/article/PIIS2666-5247(21)00219-6/fulltext
https://twitter.com/imogenkaren1/status/1455228816490745857
https://twitter.com/Thomas1774Paine/status/1453480383782211590
https://paine.tv/yale-study-natural-immunity-protects-against-covid-three-times-longer-than-vaccine/
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Appendix: Inputs and Sources

Sources

Tactics for Utilization

Communication Surveillance | Daily on * Google news = Share of voice topic analysis to identify themes
Report weekdays = Meltwater * Emerging topics
* CrowdTangle
= Native platform searches
Meltwater Daily = Facebook, Twitter, Instagram = Share of voice topic analysis
Social Media *Blogs = Emerging theme topics
Listenin cN)e\lxys n}ed|a = |dentify high reach/velocity topics
& Mediag nline forums
Monitoring | OADC (Office of the Weekly » Sprout Social * Analyze # of posts, topics
Associate Director of - Native OADC account analytics * Success of messages, # of impressions, reach, #
Communication) Channel engagements
COVID-19 Post metrics
OADC Channel Comment | Daily on = Native platform searches * Sentiment analysis
Analysis weekdays = Identify message gaps/voids
CDC-INFO Metrics Weekly * CDC-INFO inquiry line list = Cross-compare PR usage with inquiry theme
= Prepared response (PR) usage report | analysis
* Sentiment analysis
= Identify information gaps/voids
Direct VTF Media Requests Weekly * Media request line list * Leading indicator for news coverage
Reports * Identify information gaps/voids
Web Metrics Weekly - Top pages * |dentify information gaps/voids,
= Google search queries * |dentify keywords/search terms, changes in web
= Top FAQs traffic
* Referring domains
Poll Review Weekly * Harris Poll, PEW research, Gallup Poll, | * Identify socio-behavior indicators related to
KFF motivation and intention to vaccinate
* New data related to vaccine
hesitancy
Research : : P , —
Literature Review Weekly = PubMed, LitCovid, ProQuest Central | " Identify current vaccination intention
= Altmetric * |dentify barriers to vaccination
- New data related to vaccine
hesitancy
Tanagq Social Listening Weekly = Meltwater * Trending topics
+Media Monitoring Report = Sprout Social * Demographic and geographic conversation
= First Draft monitoring
* Native platform searches
CrowdTangle content Biweekly = Facebook = Top pages (voices), groups
insights report = General trends/sentiment analysis
* News analysis through posts
Third Party . . - R : .
R t First Draft News Vaccine Monthly = Proprietary methods Media trends analysis
neports Misinformation Insights = Emerging threats and data deficits
Report * Online vaccine narratives
Project VCTR Weekly = Proprietary methods = National and regional trends in negative
attitudes toward vaccination
= Conversations around Legislation
Virality Project Weekly * Proprietary methods * Mis- and disinformation trends related to

COVID-19 vaccine
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https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7532331/



